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EIT Community - focus on societal challenges
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EIT Climate-KIC EIT Digital EIT Food
Working to accelerate Driving Europe’s digital Leading a global
the transition to a transformation revolution in food
zero-carbon economy innovation and

production
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EIT RawMaterials EIT InnoEnergy EIT Health

Turning Europe’s Achieving a sustainable Giving EU citizens
dependence on raw energy future for Europe greater opportunities to
materials into a enjoy a healthy life
strategic strength
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EI’C | Innovation & Technology The EIT is growing! EIT Manufacturing EIT Urban Mobility
Strengthening and increasing  Smart, green and
the competitiveness of integrated transport

Europe’s manufacturing
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EIT Manufacturing has six strategic
objectives

PROGRAMMES

Education

Innovation

Business
Creation
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Goals of EIT Manufacturing by 2030

GOALS BY 2030

ﬂf Create and support 1000 start-ups

@ 60% of manufacturing companies
adopt sustainable production practices

EUR 325 million investment attracted
by EIT Ventures
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50 000 people trained and up- or re-skilled
Create 360 new solutions

30% of material use is circular
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EIT Manufacturing Partners

Italy:
* Polytechnic University of Milan

Austrla.: Germany: . Greece:  Polytechnic University of Turin
+ TUWien * TU Braunschweig . .
» Laboratory for Manufacturing « Arduino
e Atos e TU Darmstadt ,
. ) Systemsand Automation * Avio Aero
* Magna * Bremer Institut fur .
. Voestaloi Produktion und Logistik Ireland: * Brembo
oestalpine «  University College Dublin - COMAU
Belaium: * GermanResearch . .
elgium: Conterfor Artificial Lithuania: « PRIMA
. ) - enterfor Artificia . _
OCAS-ArcelorMittal | BIBA . LINPRA « Whirpool Europe
. Intelligence tecnalia .
Czech Republic: Ag— Portugal: Slovakia:
. . _ * Festo IK4 . .
- Czech Technical University ... B © - Institute for Systems and + Slovak University of Technology
Estonia: : KPKA : Computer Engineer.ing, + Spinea
- University of Tartu + Siemens Eye— Technology and Science Spain:
Finland: * Stryker @ e\ Sonee - IK4 Research Alliance
« Aalto University * Volkswagen : HESTU mdﬂéﬁ“"‘”” POLITECNICO  Tecnalia
France: 5 ® cwmens SUPSI .ﬁm m @ @ * Aernnova
’ CEA Electronics Automotive Robotics : ITP Aero
« CT-IPC and Digital @ @b‘embo @ ql[l . Mondragon
« Arts et Métiers Paris Tech Ates OO comAL Sweden:
m A MAGNA KUKA
° e SIEMENS - . .
Aerospace Valley é"\ * Chalmers University of Technology
onsumer Goods, Medical Machinery & Equipment erospace .
+ ESI Group i) gquipmentinddprg/c'ejs ndusris 0 FgSTS ’ nerosp * Research Institutes of Sweden
voestalpine fives s=mow O SPINEA ‘) ITPAero ?S&?"? .
* FIVES & PN T PRMA ‘ e Sandvik Group
el e | Avinera R | AERTOC Avio Aeron + Volvo
The Netherlands:
o TU Delft
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EIT Manufacturing in Europe

CLC Goteborg
17413

CLC Darmstadt
21317

CLC Vienna
-14/4

CLC Milano
-13/6

° CLC Bilbao

51117
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EIT Manufacturing strategy and
implementation plan

Challenges Strategic Objectives Portfolio of programmes Outcomes and Impacts

People - Strategic Objective 1: Excellent Empower 50,000 people trained
Skill gaps, low employ- manufacturing skills and talents 46m digital learning

i G . nuggets consumed
APy, poor 100 z Education Connect 70,300 KIC certificates

stimcliveness, 9 8 Strategic Objective 2: Efficient raised skill match,

brain drain ﬂ manufacturing innovation ecosystems Engage employability and job
attractiveness

Profit — Strategic Objective 3: Full 1,000 start-ups created
Low competitiveness, digitalisation of manufacturing and supported
changing customer 3604new products and

o services launched on the
demands, digital

: market
revolution, low

Strategic Objective 4: Customer- S ORE Tty vut of

start-up survival A." driven manufacturing companies

+
Planet — Strategic Objective 5: Socially Create B 60% of manufacturing
Resource scarcity, sustainable manufacturing = companies have
manufacturing CO, and ) Business adopted sustainable

Accelerate ! :
Creation production practices

of resources s Strategic Objective 6: Environmentally : Circular material use
sustainable manufacturing Transform exceeds 30%

NOy emissions, waste

A’ , Aalto University
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EIT Manufacturing Flagships

People and robots for sustainable work Additive manufacturing for full flexibility

*  Human-robot collaboration e  Supply & produce on demand
* Mobile connectivity e Multimaterial printing
*  Exoskeletons * Subassembly printing

Zero-defect manufacturing for a CE - @g o ﬁ}

—~

Platforms for digitalised value networks

* Digital twins and dematerialisation * Deployment of digital platforms
*  Eco-design e Al applications for SMEs in value networks
* Additive manufacturing * Improving digital platform integrator base in Europe

A, , Aalto University
5.4.2019
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Education Programmes

Education programmes explicitly empower European companies with people
that are capable and inspired to shape the future of manufacturing

Empower Program «  Bachelor/Master/PhD programmes

«  Professional trainings at workplace

*  Professional training around workplace

Connect program - Create Guided Learning Platform
*  Create Nuggets

* Interact with Learning / Teaching Factories

Engage Program
B45 5 - Engage Society

- Engage Pupils

*  Cross-Industry Engagement

A, , Aalto University
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EIT Manufacturing: 1st Call

‘ Prepare proposals

Call Guidelines
published

Deliver first
sketch of
proposals

Start ject
Start Early Bird art projec

Activities
Partners submit proposals

Matchmaking Event

A’ , Aalto University

Evaluation of

sketches by
Directors

Results of the
Evaluation
available

Evaluation of Decision on

proposals by Grant by EIT
external reviewers
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Thematic area and principles

EIT Manufacturing targets to attract proposals for a total EIT Grant of €30-35m in 2020.

Innovation =

40%

Business
Creation

mxﬂkx : 18%

Communication

6%

Education

30% Total Opex

6%
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